Lisa Reynolds
Technical & Specification Director, Saint-Gobain South Africa

Lisa runs Saint-Gobain South Africa’s Technical and Specification department and
works with Government and industry bodies to devise standards to improve the
country’s built environment.

As a /eadlng g/ObG/ manufactufei’ “South Africa has a very mixed society - on one hand we have a requirement ev e,
° °

and distributor OfCOI’)Stl’UCtiOI’I for more social housing, but on the other we are seeing an increase in o® °.
demand for energy efficient products for higher end properties, which .. W\ Current/y °.
°

materia/s, Saint-Gobain is UH/QUE/)/ creates two very different, but equally important, issues to address. _®

°

L. . X “Firstly with regards to social housing, we are trying to persuade @ there are no ..
POSIthi’IEd to Oﬁ(er tGI/OI’Ed SO/UthI’IS the Government that this can, and should, be safe, comfortable : enforced StGI’IdCH’dS °

: and energy efficient. Ultimately, it is about creating homes, not ° . :
Wthh meet thefundamenta/ energy just houses. However, the South African Government is limited by '. fOl’ SOCIG/ )

and environmental Cha//enges its available funds and therefore our aim is to develop solutions ° housing " ..
) ) which will enable it to build higher quality, but still low cost, housing ° .'
facing society today. Here, three forthe population. *%eceen®’

. . . . “Currently there are no enforced standards for social housing, which inevitably
Saint-Gobain representatives exp/a/n impacts on its quality, but this is set to change early next year when new energy efficiency legislation is
how they are making a dﬁerence on introduced by the Department of Trade and Industry (DTI) which will set minimum standards for these
buildings: this is a huge step in the right direction.

both a local and g/oba/ scale.  “New product development is a key area of focus for us but what people have to recognise is that
products that have been around for several years in Europe are still regarded as new and innovative in
South Africa. Saint-Gobain’s product range in South Africa incorporates sustainable solutions for both
ends of the market and we are regularly introducing energy efficient products and systems which meet
the demands of early adopters of sustainable technologies.

“I believe that if we are to continue to push innovative and sustainable products we need to ensure that
the construction industry has the expertise to deliver these solutions, so skills training, both internally
and externally, will be a huge focus for Saint-Gobain.

“Over the next 12 months | will continue to monitor changes to regulations, will be working with the
South African Bureau of Standards (SABS) to help develop new fire standards for buildings and will be
campaigning for the adoption of international standards. SABS has a commitment to reach international
standards where possible and although we are not there yet, we are on the right path.” (]
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Fredrik Jensen
International Marketing Director, Saint-Gobain Group

Based in France, Fredrik heads up Saint-Gobain’s central marketing unit, which is responsible for defining the core
vision and strategy for the habitat markets supporting local Saint-Gobain companies around the world.

“Sustainability is the leading influence when it comes to creating the
buildings of the future. Minimising environmental impact and energy
consumption while maximising comfort and aesthetics is key. The challenges
we face are global and, as a leader in the habitat and construction
markets around the world, Saint-Gobain has a duty to work with o ® °
the construction industry to deliver exemplary solutions to

promote sustainable development.

“The way in which people and Governments approach

the main global issues of climate change and

sustainability varies hugely from market to market. In
certain countries there is a large political influence and @

actions are driven by legislation, whereas in others

markets incentives are central to influencing behaviour.
In some countries sustainability drivers are very weak,
which can usually be attributed to financial reasons or the ..
fact that they have good access to cheap energy suppliesand @ °
wish to keep demand for their products high - but fortunately ° °®
“For Saint-Gobain, this means that we, as a company and as part of
i the supply chain, must integrate our technology and capabilities in order to

these are getting fewer and further between.

“From a European perspective, I'm seeing a similar movement across all
countries. Sustainability is high on Europe’s agenda, which is evident by the
volume of legislation, consultations and initiatives being introduced. In addition
to the incentive-driven, legislative approach of Governments, there is a growing

' Vincent Garreau
¢ Techno-Marketing Director, Saint-Gobain Group

.\ Inthe next ..
o five years | believe
. Europe will shift towards
. a higher degree of
integration, from both a

perspective PP

pool of customer driven demand. Many sectors of society want to live in a green
world; they believe sustainable living is the right thing to do and it is even
viewed as a fashionable lifestyle choice by some. Although the extent to which
°® . ce, this is followed though is somewhat dependent on the economic
situation, being environmentally friendly is becoming more
® o mainstream and, as a result, young people are growing up
with the desire to live their lives in an environmentally
® friendly way.
.. “In the next five years | believe Europe will shift towards
® 3 higher degree of integration, from both a legislative
: and market perspective. The demand for technology to
® be incorporated into a building’s design will increase
g . e and, asacompany, we must be able to develop and
/EQIS/Gf/Ve and markEt ® deliver solutions to satisfy this quicker than ever before.
.. As a result, the construction industry needs to change from
selling individual components to a much more systems and
solutions orientated approach.

meet these challenges in a more focused way. We have an opportunity to lead
by example and drive change, as our unique knowledge and structure makes us
! capable of delivering solutions to meet the needs of the society of tomorrow.”

‘g Vincent oversees Saint-Gobain’s Techno-Marketing department, which identifies strategic projects for the Group and proposes
R&D/Marketing plans for new products, systems and solutions. Until recently, Vincent was based in Northboro, Massachusetts.

“Currently, one of the biggest issues facing North
America is the downturn in the economy. Since
2006, It has had a tremendous impact first on the
residential and then on the commercial
construction sectors, but fortunately positive signs
are beginning to emerge.

“In the long run, crises like this can actually have a
positive effect as they stimulate innovation and
creativity in businesses. Companies look for new
solutions which will benefit the industry and give
them a competitive edge, such as an easier or faster
way to install a product or system while
maintaining the same level of performance, or how
to increase the performance in an application while
reducing costs. Similar to other countries, there is a
lack of skilled labour in the U.S, which is driving the
need for simplified solutions and as a result Saint-
Gobain is researching ways in which two or three
products can be assembled into a single multi-
functional panel or system.

“At Saint-Gobain, not only are we constantly
working on identifying and developing innovative
solutions to address universal issues we are all
facing like improving energy efficiency and
environment in our habitat, but also those which
match the specific requirements of a country or a

*Source: Population Division, U.S Census Bureau 2008.

region. For example, in the U.S, shingles are a
primary roofing material for homes so we have
developed algae-resistant solutions to solve the
problem of algae possibly altering the colour
of shingles over time and for non- °®
residential, we have cool roof ®
systems to reflect solar energy, ..
save cooling costs and reduce ®
carbon footprints.

“In addition, we are
exploring how to develop

shingles with an integrated

photovoltaic layer, as adding
photovoltaic modules on

°
existing roofs is not very aesthetic, © ¢ levels

so we are creating a roofing solution ®e ® o oo
whereby the photovoltaic cell is already
integrated into the building material.

“A further element which is shaping the future of
the American construction industry is the growing
role of building codes. While most European
countries have national rules, building codes in the
U.S are very fragmented and operate on state,
county, city and sometimes even neighbourhood
levels — which makes it more difficult to lead trends
or monitor compliance. But we have seen the

.......

W building °..
codes inthe US are e
very fragmented and

: emergence of labels, the most significant of which

is the US Green Building Council’s Leadership in

Energy and Environmental Design (LEED)

certification. Rated Gold, Silver or Platinum, the
USGBC LEED certification doesn't have the

® _ power of regulations, but is driving

customer demand for energy efficient

® buildings. Many of

Saint-Gobain’s CertainTeed

® products for buildings are already

operate on state, county, e \¢tp certified.
. . °

city and sometimes o

*, even neighbourhood

“The U.S could be viewed as
.° trailing behind when it comes to
® eco-friendly buildings, but there are

”

°® major social and cultural trends towards
developing green and sustainable solutions,
which will spread significantly in the next few years.
With its population expected to reach 340 million
by 2020, an increase of more than 10%", demand
for innovative solutions which are not only
sustainable, but meet specific local needs, will
significantly increase. As a building system supplier,
Saint-Gobain must be ready to meet this challenge
in the U.S and around the world and, with more
than 100 R&D facilities globally, this is exactly what

i weare doing.” (1
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