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Create great living places and
improve daily life.
Saint-Gobain is a key ingredient in
the wellbeing of each of us.

ABOUT THIS REVIEW
The Saint-Gobain UK and Ireland CSR Review
2014/15 provides an aggregated biennial update
on progress made across the operations and
activities of all our UK and Ireland businesses
and brands.
Performance data is presented in the document
showing annual performance for the period
1 January 2014 to 31 December 2015. Data is
presented in absolute value on the basis of
actual production. Concerned Sites are defined
by the company as large manufacturing sites
consuming more than 10,000m3 of water or
10,000 MWh of electricity per annum, based on
2013 data.
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CSR ONLINE
Go online to find out more, keep up to
date and create and download your own
customised report. Scan the QR code or
visit: saint-gobain.co.uk/CSR

FOREWORD
The Saint-Gobain Group is the world leader in the habitat and
construction markets and aims to create great living places and improve
daily life.
We enhance habitats and daily life by creating and distributing innovative
products and building systems that improve productivity, health, wellbeing and comfort in people’s homes, workplaces and public buildings.
In the UK and Ireland, our corporate social responsibility (CSR) activities
focus on people, prosperity and environmental stewardship. We base our
approach to business on the following pillars of CSR:
1. Changing how we build, for the better, for the future
2. Caring for the environment we operate within
3. Supporting and developing our people
4. 	Connecting with our communities and supporting their
economic development
In 2015, Saint-Gobain celebrated its 350th anniversary – a long history
built on shared values and principles. As the new General Delegate for the
UK and Ireland, I am very proud of our history and excited by what lies
ahead of us.

CSR DIRECTOR’S WELCOME
Since being appointed CSR Director for the Saint-Gobain UK and Ireland
Delegation in 2014, I have been determined to continue evolving our CSR
strategy and improving our transparency in line with the Group.
Following consultation with the Group and our independent Advisory
Panel, we have decided to take a new approach to reporting on our
progress. Beginning 2016, we will produce a:

• C
 SR Review, published biennially in spring, highlighting performance
and data from the previous two financial years

•

 SR online platform with additional information, news and a wide
C
collection of case studies, updated on an on-going basis

I am pleased with the many updates on strong progress contained in this
review, including training our people and our customers, but there are
areas where we need to do more, such as water and energy usage, which
are big challenges to address.
I hope you enjoy reading about our approach and activities. As always, we
welcome your feedback.

I believe the unique breadth of our 34 businesses gives us the capability
to transform sustainable construction and help create an innovative,
responsible, low-carbon and dynamic industry.
Richard Batley, CSR Director,
Saint-Gobain UK and Ireland
Mike Chaldecott, General Delegate and Regional
CEO for Construction Products,
Saint-Gobain UK & Ireland
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ABOUT US
As a large group made up of 34 brands in the
UK & Ireland embedding our CSR strategy into
day-to-day operations, plans and business
culture are fundamental to our success.
Saint-Gobain UK and Ireland is one of 11
worldwide Delegations that extend from our
central Group, which is headquartered in Paris. In
the UK and Ireland, we operate in three sectors:
1.

C
 onstruction Products, including gypsum,
insulation, mortar, ductile pipes and fittings

2.

I nnovative Materials, including flat glass
and high performance materials

3.

B
 uilding Distribution, including general
builders and plumbers merchants and
a wide variety of specialist materials
distributors

We are a highly visible business, combining large
manufacturing facilities - 45 across the UK and
Ireland - and 1,100 trade retail units.

34 brands

1

400,000
products

1,100+

45+

retail
sites

manufacturing
plants

SUSTAINABILITY FOCUS
“Glass has a huge impact on how buildings
perform and provides enhanced comfort and
well-being for the occupants. Co-development
with our customers to push the boundaries of
innovation further will continue to be a central
theme for our business.”
Simon Carin, Managing Director, Saint-Gobain
Building Glass United Kingdom & Ireland
“We have made good progress in embedding
a strong culture of sustainability in PAM.
Our colleagues know that it is important to
our customers who we want to see us as a
sustainable supplier.”
Paul Minchin, Managing Director,
Saint-Gobain PAM
Read more online at saint-gobain.co.uk/CSR

17,200
employees

¤3.5BN
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sales
(2015)

1

saint-gobain.co.uk/brands

OUR INDUSTRIAL FOOTPRINT

OUR RETAIL NETWORK

Some of the best known and respected brands are part of the
Saint-Gobain family of Construction Products and Innovative Materials
Businesses. They include British Gypsum, Isover, Glassolutions,
Saint-Gobain Weber, Saint-Gobain Glass, Saint-Gobain PAM, Pasquill,
Celotex and Ecophon.

Saint-Gobain Building Distribution [SGBD] comprises around 1,100 retail
sites in the UK and Ireland, spanning an unparalleled breadth of general
and specialist builders’ merchants and distributors. We supply a range
of general building materials including; tiling, ground works materials,
laminates, flooring, timber and decorative surfaces to building professionals,
self-builders, large and small construction companies and the public.

We have over 45 manufacturing sites across the UK and Ireland and we
produce and distribute a range of high-performance products and solutions
that contribute to a more sustainable built environment:

•
•
•
•
•

Acoustic and thermal insulation
Energy-efficient glass and glazing solutions
Industrial and construction mortars, fixings and facades
High-performing plastics, ceramics and abrasives
Premier ductile and cast iron pipes

“Making our business more sustainable is a key driver for the Local
Merchant Group. We know, increasingly, our customers and our staff want
to know we are acting responsibly and can supply sustainable products
to them.”
Neil Lawrence, Managing Director, Local Merchant Group
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OUR CSR FOCUS
Saint-Gobain’s CSR activities in the UK and Ireland focus on three key themes:
people, prosperity and environmental stewardship.

PEOPLE

PROSPERITY

Saint-Gobain has evolved over more than
350 years and many of our businesses have
long histories in their own right. We have a
strong set of values and behaviours centred on
responsibility and loyalty.2 Across the UK and
Ireland, we are a visible local business in more
than 1,150 locations.

Huge changes in the habitat and construction
markets affect our customers, suppliers and our
businesses. As a responsible business, we are
committed to playing a strong role in supporting
construction professionals to meet these
challenges.

We invest significantly in our people to
provide rewarding and valued careers without
boundaries. Operating responsibly, supporting
local economic and community development
and having a positive social impact are part
of Saint-Gobain’s DNA. We encourage our
businesses to take pride in investing in local
jobs, apprenticeships, training, collaborating
with schools and universities and actively
supporting community groups, local customers
and suppliers.

We invest in training to help our customers
develop their knowledge and skills. We
believe innovation and co-development are
key to long term prosperity and seek
innovative opportunities with suppliers and key
stakeholders. To meet the evolving needs of
the construction industry and ensure that our
building systems endure time, we pursue new
construction techniques, such as off-site
construction. We are also developing
opportunities in building physics knowledge
and building system design which will be key
to meeting future needs.

ENVIRONMENTAL
STEWARDSHIP
As we use natural resources directly in the
manufacture of our products, careful stewardship
of resources and reducing the environmental
impact of our operations are key priorities.
We actively deploy eco-innovation processes
to reduce the embodied carbon in our products
and invest in life-cycle assessment to understand
our products’ impact on a building’s carbon
footprint. Where possible, we use recycled
materials in our processes, recover and reuse
products for closed-loop operations, reduce
our own waste and help our customers to do
the same. We also invest in programmes to
progressively de-carbonise our energy sources.
Making significant progress in these areas is
not always easy. In some cases, new business
models, a more mature supply chain and
considerable process and behavioural changes
are needed. All of which require long-term
investment and collaboration with partners.

HOW IT ALL FITS TOGETHER:
OUR THREE THEMES:
PEOPLE

PROSPERITY

ENVIRONMENTAL

STEWARDSHIP
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INTERPRETED
& IMPLEMENTED
LOCALLY VIA
FOUR PILLARS

BUILDING

ENVIRONMENT

PEOPLE

COMMUNITIES

2

saint-gobain.co.uk/about-us/values

GLOBAL GOALS

IN THE UK ALONE:

Saint-Gobain supports global initiatives,
including the new United Nations
Sustainable Development Goals.
As an official partner of the
COP21 climate summit in Paris
2015, we fully support the
agreement on limiting global
warming to less than 2 degrees celsius
and have committed ourselves to taking
positive action that will lead to a wide range
of environmental, economic and social
benefits.

256,000

2.3 MILLION

NEW HOMES NEEDED EACH YEAR

LIVE IN FUEL POVERTY

SOURCE: Shelter report “Building the
Homes We Need: a programme for
the 2015 government”

SOURCE: DECC: annual fuel
poverty statistics 2015

KEY TRENDS
The challenges of climate change,
demographic growth and urbanisation have
a big impact on natural resources, housing
and skills – both globally and locally – and,
together with major trends in the UK and
the construction industry, are key drivers of
our CSR programmes.

400,000

120,000

CONSTRUCTION WORKERS
ARE SET TO RETIRE BY 2020

CONSTRUCTION APPRENTICES
ARE NEEDED TODAY

SOURCE: CITB- Construction and Training
Board construction network

SOURCE: CITB- Construction and Training
Board construction network
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OUR CSR APPROACH
Saint-Gobain’s CSR strategy builds on our five Principles of Conduct – professional commitment, respect
for others, integrity, loyalty and solidarity – and four Principles of Action – respect for the law, caring for
the environment, worker health and safety and employee rights.3 This ensures CSR is integrated across all
operations into everyday business.

CSR GOVERNANCE
Details of corporate governance can be found in the Group’s Registration
Document 2016. Responsibility for and governance of CSR can be
summarised as follows:

SAINT-GOBAIN
GROUP
defines CSR vision,
strategy and key
2025 targets

CSR WORKING GROUP
SAINT-GOBAIN
UK & IRELAND
board-level
responsibility

CSR WORKING GROUPS

CHAMPIONS

safety, wellbeing,
sustainable sourcing
and customer training,
develop policies and
programmes

engage
colleagues across
our businesses

CSR ADVISORY PANEL
independent,
external advice

The working groups bring together internal experts from across our
businesses. Individual brands are expected to adhere to the policies
and guidelines issued and to support the overall CSR framework and
objectives. CSR performance data is aggregated across the Delegation
and reported in our written review and online.
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Saint-Gobain has a strong culture of compliance. This includes significant
focus on Anti-bribery and compliance training through programmes such
as ‘Adhere’ and ‘Comply’. We also published in late 2015 our statement in
relation to the Modern Slavery Act.

3

saint-gobain.co.uk/about-us/values

ENGAGING WITH
STAKEHOLDERS
Our CSR Advisory Panel is made up of
customers, NGOs, charities and sustainability
experts and meets twice yearly. The panel
provides us with critical advice and guidance
that helps shape our thinking and deliver best
practice.
Read the Panel’s comments on our CSR Review
2014/15 along with information about our
stakeholder engagement at:
saint-gobain.co.uk/CSR

GLOBAL STRATEGY

LOCAL DELIVERY
The Group CSR strategy and targets provide the foundation for our
CSR approach, activities and management.
Saint-Gobain UK and Ireland’s CSR programme is built on four pillars:

01
CHANGING HOW
WE BUILD, FOR THE
BETTER, FOR THE
FUTURE

The Saint-Gobain Group CSR strategy focuses on
five areas:
A

Invent sustainable buildings

B

Industry markets (Group activities outside
the habitat market)

C

Limit our environmental impacts

D

Encourage employees professional growth

E

Support local community development and
take action across the value chain

Each area has long-term targets and key
performance indicators, which all Delegations
and brands support and contribute towards.4

02

A

CARING FOR THE
ENVIRONMENT
WE OPERATE
WITHIN
B

03

04

SUPPORTING AND
DEVELOPING OUR
PEOPLE

CONNECTING WITH
OUR COMMUNITIES
AND SUPPORTING
THEIR ECONOMIC
DEVELOPMENT
B

D

4

saint-gobain.com/en/press/corporate-publications

C

E
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1. CHANGING HOW WE BUILD, FOR
THE BETTER, FOR THE FUTURE
OUR AIM
Providing solutions to meet the challenges
of sustainable construction is an opportunity
for Saint-Gobain to create added value, lower
the environmental impact of construction and
support our customers to differentiate.
Key areas of focus:

•

 eveloping innovative materials and solutions
D
that contribute to a resource-efficient future

•

 aunching the Multi-Comfort building concept
L
to design, construct and renovate buildings
to exemplar standard using our innovative
materials and solutions

•

 haring the latest knowledge and skills
S
training on sustainable construction with our
customers

•

 dvocating for more healthy, comfortable
A
and efficient buildings

•

 ngaging with stakeholders to advance the
E
use of a whole house approach to designing
buildings and sustainable construction
policies

2014/15 PROGRESS
SUSTAINABLE
CONSTRUCTION
LEADER
Target 2020: 55%+
recognition

Over a third (35%) of
customers aware of
Saint-Gobain see us as a
leader in sustainable or
green construction (Brand
Barometer Survey).

MULTICOMFORT
BUILDINGS

CUSTOMER
TRAINING IN
SUSTAINABLE
BUILDINGS

ECO-INNOVATION
TRAINING
Target Dec 2015: 150

Target 2020: 250,000 hrs

By the end of 2015, we’d
provided an aggregate
total of 159,753 hours
training to customers.

In total, 168 MDs and
senior marketeers, technical
and sales colleagues
received eco-innovation
training in 2015.

We typically spend 90% of our time indoors or in vehicles.
Millions of people in the UK and Ireland affected by
draughts, damp, poor air quality, noise and inadequate
daylight, plus high energy bills.
The Saint-Gobain solution: MultiComfort buildings. Concept
launched at Ecobuild 2015. One exemplar is complete, The
King’s School, Worcester, more are currently underway.
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OUR PRODUCT
LIFECYCLE:
Analysing our manufactured
product lifecycle footprint is
a key focus. Eco-innovation
processes, supply-chain
integration and investing more
in resources and expertise to
enable us to progress faster
in this area are important
priorities for our business.
This extends to the raw
materials we use, how our
products are processed,
delivered to customers,
installed, deconstructed and
recycled.

SUSTAINABLE PRODUCT INFORMATION
We recognise the importance of providing
information on the environmental impact and
sustainability of our products in a transparent
and usable format for architects, specifiers and
contractors of sustainable buildings.
Environmental Product Declarations (EPDs)
are a sustainability priority for Saint-Gobain
businesses as they provide key environmental
facts based on the full life cycle of a product. Life
Cycle Assessment (LCA) enables us to measure
a product’s environmental impact in a number of
areas, for example: fossil fuel depletion, climate
change, water extraction and waste disposal

*

across the product’s whole life cycle. This
information is abridged into an EPD, enabling the
development of buildings that fulfil BREEAM and
LEED standards.
Our target is for all business units to have EPDs
accredited to the EN15804 standard. At the end
of 2015, the percentage of products (based
on turnover) with verified EPD’s for our UK
Construction Products* businesses was 71%.

This includes: Ecophon, Isover, Weber, British Gypsum, Formula, Artex, Celotex and PAM

GO ONLINE TO LEARN
MORE ABOUT OTHER
ACTIONS WE ARE
TAKING:
SAINT-GOBAIN.CO.UK/CSR

SUPPLY CHAIN INTEGRATION
We are now beginning to work with key
supply-chain partners to discuss how they
can provide EPD’s for the key product lines
that they supply us with.
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MULTI-PURPOSE AND MULTICOMFORT
A MultiComfort building considers human health and wellbeing as well as economic affordability.
Saint-Gobain has put MultiComfort into practice and built a multi-purpose sports and drama hall
with The King’s School, Worcester. The building has been designed to offer superior thermal,
acoustic and visual comfort as well as improved internal air quality and is the first MultiComfort
reference building in the UK, illustrating that a holistic approach to building and design will achieve
optimum user comfort.
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FROM PASSIVHAUS TO MULTICOMFORT
Saint-Gobain is a founding member of the UK’s Passivhaus Trust and provides innovative materials, solutions and training to enable architects,
contractors and tradespeople to achieve the Passivhaus energy and thermal efficiency standard.
The MultiComfort concept is the ultimate sustainable building concept that holistically addresses multiple issues:

THERMAL
COMFORT

VISUAL
COMFORT

ACOUSTIC
COMFORT

INDOOR AIR
COMFORT

ensuring stable temperatures
that are not too hot or cold

the right type and the
right amount of light

balanced to enhance sound
yet block unwanted noise

fresh, clean air supply that’s
free of pollutants

We launched the concept at Ecobuild 2015 in London. The MultiComfort
Building criteria is available for both new build and renovation of residential,
commercial, schools and healthcare properties.
Go online for the latest updates: multicomfort.co.uk

Saint-Gobain is a Gold Leaf member of
the UK Green Building Council. We work
closely with the UK GBC to raise awareness
about sustainable building practices with
both industry and Government, to inform
technical guidelines and to implement
projects including joint research on productivity and wellbeing
in the Built Environment.
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GOING THE EXTRA MILE TO TRAIN PEOPLE
Since 2011, thousands of people from the building distribution industry have been coming to our Greenworks Training Academy in Birmingham and
our London Innovation Centre to learn all there is to know about sustainable building solutions. Not everyone can join us. So since 2014, we have
taken some of our training to them.
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SCALING UP SUSTAINABLE TRAINING
Providing up-to-date information and training
on the products and systems we manufacture
for the sustainable buildings sector is essential.
We do this for customers, contractors and
colleagues.
The Saint-Gobain Innovation Centre in London
is a hub for all stakeholders, welcoming over
5,000 visitors a year. Following the November
2014 launch of the new Saint-Gobain Technical
Academy in Dublin, we now have seven training
Academies across the UK and Ireland. The new
Academy has enabled us to increase the range
of courses on offer and double the number
of participants interested in energy-efficient
construction and the new buildings’ regulations
coming into force in Ireland.
In the UK, Greenworks’ courses give trade
professionals knowledge about our sustainable
products and systems and the confidence to use
them. In October 2014, Greenworks launched a
new mobile training service. It visits our retail
branches and gives employees hands-on training

and seminars adapted to their branch’s local
market and customers. Taking training to our
branches reduces overall travel (and emissions)
and means every colleague – and from branches
nearby – has the chance to build up their
knowledge.
Training is key for our industry and we aim to
offer more opportunities to our customers and
the wider industry. To develop our training
strategy further and to capitalise on our
Academies infrastructure, we appointed a new
Project Director of Industry and Community
Training in 2015. She is fundamentally reviewing
the opportunities to evolve our training to meet
the changing needs of our customers.
FUTURE FOCUS
• Installation training on sustainable building
solutions
• Small business support and development
• P
 artnerships to engage in social gain training
initiatives

In October 2015 we appointed Shenaaz Chenia to the role of Director,
Industry and Community Training. Shenaaz’s appointment was recognition
of our belief that we have an important role to play in ensuring the supply
of quality skills into the sustainable construction market. In collaboration
with industry partners, we aim to utilise our considerable investments
in training infrastructure to train our customers in sustainable building
techniques and installation as well as informing end consumers about the
benefits of sustainable buildings.

• E
 nd consumer awareness and
informationinitiatives
• End consumer awareness and information

SAINT-GOBAIN’S
7 TECHNICAL
ACADEMIES AND
GREEN WORKS
ACADEMY DELIVERED

115,817
HOURS OF TRAINING
IN 2014/15

GO ONLINE TO
READ ABOUT
OUR WORK
WITH HMP HIGH
POINT SOUTH
SUFFOLK
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2. CARING FOR THE ENVIRONMENT
WE OPERATE WITHIN
OUR AIM
Saint-Gobain’s vision is to ensure the
sustainable development of its activities
while preserving the environment from all
potential impacts of our processes and
services throughout their life cycle.
Key initiatives to achieve this include:

•

Raw materials and waste

•

 nergy, atmospheric emissions and
E
climate impact

•

Water use and discharge

•

Biodiversity

•

Zero environmental accidents

2014/15 PROGRESS
ENVIRONMENTAL
MANAGEMENT SYSTEMS

ENERGY AND
CLIMATE CHANGE

Target 2016: 100% certified
to ISO14001

Target 2025: 20% reduction
in CO 2 emissions

By the end of 2015, 96%
of our manufacturing sites and 68%
of our retail sites had certified
environmental management
systems in place.

Decoupling energy and carbon from
production is a key priority. In 2015 we have
enlarged the data included in our Scope 1
reporting. We are also now reporting on
Scope 1 and Scope 2 emissions – part of our
transparency commitment.

PRODUCTION WASTE
Target 2020: zero to landfill
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In 2015, we sent 10,493 tonnes of production
waste to landfill, compared to 11,549 tonnes
in 2014. Although slower than planned, at
2.8% against our 2013 baseline, we continue
to make progress in reducing waste to
landfill across our network of sites.

CARBON PRICING & COMMITMENT
Given that buildings account for around 40 percent of the UK’s energy
consumption and greenhouse gas emissions making significant progress in
carbon reduction is a key priority. To make progress in reducing our own
carbon requires considerable process and behavioural change together
with long-term investment and collaboration – something we are strongly
committed to.
In 2015 Saint-Gobain was an official partner to COP21 where an agreement
was reached to keep global temperature increases “well below” 2°C and to
pursue efforts to limit it to 1.5°C. Saint-Gobain fully supports this agreement
and has published a document setting out our Climate Commitments
[available at saint-gobain.co.uk/CSR].
We strongly believe that Saint-Gobain is part of the solution to combatting
climate change and are one of the 100 Climate Champions of the Caring
for Climate – a Global Compact Initiative which brings together companies

ready to commit to an internal carbon price. As part of this commitment, in
early 2016, Saint-Gobain introduced a shadow carbon price to enable us to
fully evaluate the potential of future investments based also on the cost of
carbon.
Factoring in the future cost of carbon for capital expenditure decisions
gives us a clear and compelling focus for targeting carbon reductions.

GO ONLINE TO DOWNLOAD OUR
CLIMATE CHANGE COMMITMENTS
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TAKING A LEAD ON CLIMATE CHANGE
As an official partner of the 2015 United Nations Climate Change Conference – COP21 – Saint-Gobain published Group-wide commitments and
targets aimed at limiting global warming. These include reducing CO2 emissions from industrial activities, transportation, infrastructure, products
and services by 20% by 2025 and reducing energy consumption by 15% by 2025 (2013 baseline).
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ENERGY, ATMOSPHERIC EMISSIONS & CLIMATE IMPACT
Meeting targets on CO2 emissions and energy
consumption are proving to be particularly
challenging areas for Saint-Gobain UK and
Ireland.
We have around 1,400 sites spanning
manufacturing and distribution. We currently
collect data in a variety of forms across
our business units. This makes reporting on
aggregated data very complex and limits
our ability to provide information on carbon
emissions per unit of production. Measuring
carbon intensity is a long-term ambition for us
to help our stakeholders understand how our
emissions relate to production output.

we hope to report on aspects of our Scope
3 emissions which currently include indirect
emissions such as third-party transport, air travel
and waste disposal.

We currently measure:

•

Scope 1 direct carbon emissions from
our concerned manufacturing sites and
Saint-Gobain Building Distribution fleet

•

 cope 2 indirect carbon emissions for
S
purchased electricity at concerned sites5.

NB: We recognise the importance of reporting
on our Scope 1, 2 and 3 emissions. We are not
yet in a position to fully report on all aspects
of this data. We continue to evolve our data
collection maturity across the organisation [in
particular, how we aggregate data, collected by
our 34 operating businesses], and have ongoing
dialogue with our core suppliers. In the future

In 2015 we increased the scope of data we
collected and made available. This allows us
to now includes SGBD sites [1,100 sites] into
our Scope 1 and Scope 2 emissions. And, for
the first time publish data on our SGBD car
and commercial fleet as part of our Scope
1 emissions. We will continue to evolve and
extend our data collection and, will be looking
at ways to normalise our reporting to show
emissions per £turnover in future Reviews.

OUR SCOPE 1 AND 2 EMISSIONS
SCOPE 1

SCOPE 2

346,251 tonnes C02

66,500 tonnes C02

180,330 tonnes C02

Direct emissions from Concerned
Manufacturing Sites & SGBD sites

Saint-Gobain Building
Distribution car &
commercial fleet only

Purchased electricity for
concerned sites

5
Saint-Gobain defines concerned sites as large manufacturing sites consuming more than
10,000m3 of water or 10,000 MWh of electricity per annum, based on 2013 data. Concerned
sites account for around 90% of manufacturing sites in the UK and Ireland
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COMMITTED TO SUSTAINABLE TIMBER

ENERGY MANAGEMENT

We have been a member of WWF’s Global Forest & Trade Network (GFTN)
since 2008/09, with a target to source 100% sustainable timber by 2020.

Our British Gypsum, Gyproc Ireland, Saint-Gobain Glass Eggborough site
and Rencol and Pasquill timber businesses have acheived certification to
the energy management system standard ISO 50001. As part of our CARE:4
commitment, our Energy Reduction Group continues to assess and address
the energy efficiency of our buildings.

At the end of 2015, 98% of our timber was Forest Stewardship Council
(FSC) or Programme for the Endorsement of Forest Certification (PEFC)
certified. As a company, we view both schemes as equally sustainable and
purchase whichever is most readily available. See full performance on
page 32.
The importance of full traceability was highlighted in 2014, when we faced a
reputational issue over a small amount of Brazilian walnut, which prompted
a Greenpeace campaign.
The case was quickly investigated and closed by the UK’s timber regulator
and, in 2015, we published an updated Responsible Purchasing Timber
Policy (available online). In July 2015, Saint-Gobain was one of just 22
companies – out of a total of 128 - to score a maximum ‘3 Trees’ in WWFUK’s inaugural Timber Scorecard report.

ESOS AUDITS
By the end of December 2015, Saint-Gobain met the UK Energy Savings
Obligation Scheme (ESOS) compliance through internal and external
energy audits across our sites and having five of our businesses ISO 50001
certified. These audits provide insight and opportunities for considerable
further energy savings across our business in the years ahead.
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During the reporting period our overall energy consumption of both gas
and electricity was 1,940,994 MWh in 2014 and 2,193,979 MWh in 2015.
While we endeavour to find sustainable ways of reducing this, we have
been able to mitigate some of the climate impact through our purchase of
renewable electricity (Scope 2 emissions).
We have also purchased the output of three UK-based anaerobic digestion
(AD) plants fuelled mostly by maize silage. Together, these support our
strategy of reducing embodied carbon in our products and transitioning to
zero carbon emission supplies.

OFFSET IN 3 MONTHS
Use of thermal insulation by Celotex and Isover, insulating plasterboard from British Gypsum and insulating
glazing from Glassolutions has been shown to help the built environment reduce its CO2 emissions. On average,
these solutions offset the emissions attributable to their production after three months’ use. Beyond this, the
savings continue to accumulate.

READ
MORE
ONLINE:

Source: Act for the Climate 2015, Saint-Gobain.
http://www.saint-gobain.co.uk/media/18063/saint-gobain-act-for-the-climate-2015.pdf [P.9]
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3. SUPPORTING AND
DEVELOPING OUR PEOPLE
OUR AIMS
Our objective is to be a reference company in
terms of health, safety and wellbeing; diversity;
career paths and professional development.
In 2012, the Group launched the Our People in an
Empowering Network (OPEN) Human Resources
policy, based on four main priorities:

2014/15 PROGRESS
TOP
EMPLOYER

TRAINING &
DEVELOPMENT

WELLBEING

• Employee engagement
• Team diversity
• Career mobility
• Talent development

Saint-Gobain UK
and Ireland was
recognised as a Top
Employer in both
2014 and 2015.

The average hours
of formal training each of
our employees received
went up from 8.64 [2014]
to 9.19 [2015]. This is in
addition to a wide range of
informal training.

3000+ colleagues have
accessed our Fit4Work/
Fit4Life digital gateway
since its 2014 launch
reducing the health age
of those engaged with
the platform by a total of
1,034 years!

HEALTH & SAFETY
20 of our businesses are now ‘Millionaires’ - having
achieved a million hours, or five years, without a lost time
accident. Target: 2020: Zero work-related injuries and
lost time
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SCHOOL OF
MANAGEMENT
The Saint-Gobain School of
Management (SoM) runs a range of
courses for managers; from first-time
line managers to senior executives.
In 2015, 24% of those attending were
female.

DEVELOPING DIVERSE TEAMS
Building diverse and inclusive workforces is a
challenge for our industry, with gender balance
and ageing among the key issues. We firmly
believe that having a diverse workforce, which
draws talent from the entire population, creates
the best teams capable of making better
decisions, supporting our customers better and
helping to manage and grow our business.
Although the ratio of female managers increased
from 13% to 15% in 2014, it remained static in
2015. Over the same timeframe, the levels of
women in non-management roles fell from 20%
(2014) to 18% (2015).

Our aim is to achieve a collaborative, diverse and
multi-generational workforce where everyone is
valued, can fulfil their potential and contribute
enormously to our business. During 2014 and
2015 the percentage of employees under the age
of 26 has increased annually as we bring more
apprentices and graduates into the business:

2013

7%

2014

10%

2015

11%

At Saint-Gobain, we’re determined to accelerate
progress through various initiatives. For instance,
in 2014 we carried out independent research
with 17 of our senior leaders to understand their
viewpoint on building diverse, inclusive and
collaborative teams.
They wanted a clear vision and a practical
understanding of how to build an inclusive work
environment that would enable each individual
to flourish; achieve great performance and
inspire others to join.
Based on their feedback, we designed a new
training programme, which was rolled out to
executive and leadership teams during 2015.
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ENGAGING OUR EMPLOYEES

HEALTH AND SAFETY PROGRESS

More engaged employees stay with our organisation longer, contribute
more, feel better about their job and help us develop and support our
customers better. To understand levels of engagement and to make plans
for improvement, we regularly ask our employees a range of questions, in
conjunction with independent third parties. We track performance and aim
for long-term improvements in our overall engagement.

We are on target towards our 2020 goal of zero work-related injuries and
lost time. In 2015, our lost time injury rate (TF1) was 1.4 (2014: 1.1). Twenty of
our businesses have now achieved ‘millionaire status’
– operating a million hours, or five years, without a lost time accident.

Engagement levels 2015:

Making health and safety more visible across the organisation, and helping
our people protect themselves and their teams, has helped us more than
halve the total recordable incident rate (TF2). In 2015, TF2 was 2.8 (2014:
2.7) – a significant drop from the 2013 benchmark of 6.8.
SMAT (Senior Management Audit Tool) is a practical tool our managers use
to identify safe behaviours and resolve unsafe ones. Using this tool we’ve
had 38,000 positive face-to-face discussions with colleagues about safety
issues related to the workplace or safety behaviours during 2014 and 2015.
We have also focused increasingly on the quality of these critical 1-2-1
discussions - as we believe they are vital to creating a safer workplace
and culture.

CREATING A WELL-BEING CULTURE
As a progressive employer, we are committed to protecting and improving
the long-term physical and mental health and well-being of our employees.
Healthy and well employees are productive, deliver great service to
customers, support our innovation strategy, build stronger teams and make
better decisions in meeting customers’ needs.

88%

78%

75%

75%

72%

Delegation

British
Gypsum

Jewson

PPL
Businesses

Graham
Plumbers’
Merchant

We are also investing actively in training and educating our senior
managers and leaders, so they understand the business and personal
benefits of creating a healthy environment and culture in our workplaces.

READ MORE ABOUT OUR EMPLOYEE
ENGAGEMENT ROADSHOWS ON OUR
CSR PORTAL
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HEALTH GATEWAY
PERFORMANCE 2015:

1,034
years taken off
employees’ health age

“

Employee wellbeing is a crucially important focus for UK businesses
that realise the benefits to be gained from keeping their workforce,
healthy and able to perform at ever increasing levels. Saint-Gobain
understand the complexity of employee wellbeing and have already
achieved striking results through the Fit4Work/Fit4Life programme
by contributing over 1,000 years of reduced health age to AXA’s
national ambition of making corporate UK 50,000 years younger.
Ray Freer, AXA PPP Healthcare

”

720
employee health and
wellbeing related risks reduced

43.2 41.2
average
health age

average
actual age

FIT4WORK/FIT4LIFE
In 2014, we launched our innovative Fit4Work/Fit4Life programme
with AXA PPP. It includes a digital gateway enabling colleagues to
confidentially answer lifestyle questions, discover their health age and
get practical advice to improve it.
2020 targets:

•

25% increase in positive responses to questions (2014 baseline)

•

AXA Health age down 5yrs (2014 base)

•
•

The gateway has proven extremely popular with more than 3,000
colleagues using it to take ownership of their health and wellbeing.
From a business perspective, the measurement of disease, lifestyle and
psychological risks has provided unique insights into the physical and
mental wellbeing of our workforce.
Already, it has recorded 720 colleagues who have significantly reduced
psychological, diet and cardiovascular risks with support from the gateway.

Each leading risk category to be placed within the top 3 position within
reduced risks
To reach 2,000 Years Younger
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4. BEING CONNECTED WITH OUR
COMMUNITIES AND SUPPORTING
THEIR ECONOMIC DEVELOPMENT
OUR AIMS
Wherever Saint-Gobain operates, we ensure
that value creation is shared locally. Our local
actions and presence integrate long-term
development with respect for the community
and dialogue with authorities and stakeholders.

2014/15 PROGRESS
SUPPLIER
CHARTER

BUSINESS CLASS
PARTNERSHIPS

SUSTAINABLE
PALLETS

Target 2018: 100% sign up

Target 2018: all brands

Target 2015: 100% FSC

By the end of 2015,
46% of suppliers with
€100,000+ contracts
had signed our
Supplier Charter.

Seven of our businesses
were involved in this
schools-business
programme run by
Business in the
Community (BITC).

Saint-Gobain is the UK’s
largest purchaser of
wooden pallets. We
achieved our goal of 100%
FSC pallet procurement
ahead of schedule.

Key initiatives to achieve this include:

•

Responsible and local procurement

•

Entrepreneurial programmes for construction
sector SMEs

•

Strategic partnerships with schools,
colleges and universities

•

Corporate and individual support for
charities and good causes

READ ABOUT OUR
SUSTAINABLE PALLET
TRIAL WITH B&Q
ONLINE AT:
SAINT-GOBAIN.CO.UK/CSR
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SAINT-GOBAIN INITIATIVES
FOUNDATION

In 2015, Saint-Gobain Ireland used a 100,000
grant from the Group’s foundation to
renovate six empty buildings for the Peter
McVerry Trust for the homeless in Dublin.
A further grant of £99,400 to The Prince’s
Trust was used to renovate a building to
provide a service and training hub for young
disadvantaged people in Glasgow.

TAKING ACTION ACROSS
OUR VALUE CHAIN
Saint-Gobain UK and Ireland adds direct economic value to many
stakeholders along our value chain – from suppliers and employees through
to the public purse and voluntary sector.
We also add value indirectly to local economies through the reinvestment
of sales and salaries by our customers and employees as well as training
delivered to tradespeople in each area.

SUPPLY CHAIN
We actively support and manage CSR and sustainable development in
our supply chain. In 2015, three of our brands – PAM, British Gypsum and
Saint-Gobain Glass – were certified to the responsible sourcing of
construction products standard, BES 6001.
Since 2014, all new suppliers have been required to sign the Saint-Gobain
Group Suppliers Charter, based on the principles of the UN Global Compact.
By the end of 2015, nearly half (46%) of existing suppliers with contracts
worth in excess of €100,000 had already signed up, against our 100% target
by 2018.
Nearly two-thirds (60%) of our large and high-risk suppliers completed an
ethical assessment run by EcoVadis (2018 target: 90%). Site audits were
completed for two suppliers identified as high risk.
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SUPPORTING CONSTRUCTION SMEs
Saint-Gobain is committed to countering
the skills shortage that’s challenging the
construction industry in the UK and Ireland.
In conjunction with the Construction Industry
Training Board (CITB), we launched our
Entrepreneurship Foundation in 2015.
The Entrepreneurship Foundation provides 12
months of free, practical training and support to
SME businesses in the construction industry. This
includes familiarisation with the latest innovative
building materials and techniques, plus advice
and mentoring on managing and growing a
business.
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Our pioneering class of 2015 was made up
of 22 small enterprises – from tiling firms to
sustainable building assessors. Training was
conducted at our Academies in Birmingham and
Flitwick.
We are also reviewing the way in which SME
professionals access construction training and
how we can make better use of our business
assets to support them.
This includes the possibility of expanding the
programme into Scotland.

WATCH A VIDEO
ABOUT THE
ENTREPRENEURSHIP
FOUNDATION

Saint-Gobain’s Foundation granted the Prince’s Trust £99,400 to renovate a building in Glasgow to provide a new hub service
and training centre for young people. Our relationship with the Trust continues to develop into areas of training, placements and
volunteering.

COMMUNITY INVOLVEMENT
In response to the nationwide skills shortage
in our sectors, and our belief in the importance
of building long-term relationships with
schools close to our operations Saint-Gobain is
supporting BITC’s Business Class programme.
The aim of the programme is to develop
collaborative partnerships with schools,
supporting their needs and those of their pupils
in a mutually beneficial long-term partnership.

•

Mentoring of students by our employees

•

Enterprise Days

These activities provide young people with
an insight into our businesses and raise their
awareness of the potential career paths that
could be open to them.

Careers Speed Dating events in schools

•

See Inside Manufacturing site visits

•

Work experience in different businesses

As part of our 350 anniversary celebrations in
2015, employees across the Group took part in
a wide range of charitable fundraising activities.
Among these were a group of 130
Saint-Gobain cyclists, who pedalled 425 miles
from London to Blois in France.
Visit saint-gobain.co.uk/CSR for the latest
news of our charitable and community
activities.

Our support to date has taken on various forms,
including:

•

350 CELEBRATIONS

Go online to read about our Business Class
Case Studies, and how our partnership led to
one pupil joining our PAM business as an
apprentice: saint-gobain.co.uk/CSR
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CSR OUTLOOK
Saint-Gobain UK and Ireland is actively working towards the goals we have put in place to support the
Group’s CSR and sustainability strategy. Key dates for some of our targets and upcoming programmes
are highlighted below.

2016

1 . CHANGING HOW WE BUILD,
FOR THE BETTER, FOR THE FUTURE

	
2. CARING FOR THE ENVIRONMENT
WE OPERATE WITHIN

MultiComfort new build school exemplar completed in spring

2016

MultiComfort renovation exemplar completed in autumn

Pallet re-use process established
Begun prioritisation of priority sites for biodiversity management

2016	Accredited environmental product declarations developed by
all business units

All manufacturing and retail sites certified to ISO 14001

2020

	Programmes and targets set for eco-designed products and
co-development of innovative solutions

100% sustainable timber sourced
Zero waste to landfill
Zero EVE1 environmental events

2017	Next Brand Barometer to measure leadership in sustainable
construction score

2020	250,000 hours (aggregate) of customer training in sustainable
construction delivered
	4,000 students/apprentices trained each year via Thistle
College Partnership

2025

15% reduction in energy usage (2010 baseline)
20% reduction in CO2 emissions (2010 baseline)
Zero EVE2 environmental events

	All major manufacturing sites to have Biodiversity assessments
and action plans

LOOK OUT FOR REGULAR UPDATES
ON INITIATIVES AND PROGRESS ON
OUR ONLINE CSR PORTAL:
SAINT-GOBAIN.CO.UK/CSR
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 . SUPPORTING AND DEVELOPING
3
OUR PEOPLE
2016

 . BEING CONNECTED WITH OUR
4
COMMUNITIES AND SUPPORTING
THEIR ECONOMIC DEVELOPMENT

Saint-Gobain named Top Employer 2016
CSR Roadshows held on sites across UK

2016	
Training courses for inmates at HMP Highpoint launched
with MACS Plasterboards

2018

University partnerships in key knowledge areas

2018

2020	
Each leading risk category to be placed within the top 3

100% Supplier Charter sign up by large contractors

position within reduced risks
To reach 2,000 Years Younger
30% women in management positions

2022	
Business in the Community [BITC] Diversity and Wellbeing
2025

BITC Business Class partnership for every brand

	90% EcoVadis audit completion rate by large/high risk
suppliers (¤100,000+)

2020	
150 SMEs in total supported through Entrepreneurship Foundation

Benchmark gold standard

	Solid Timber & Panel Products purchased for re-sale
- 100% FSC/PEFC

10 brands in Best Places to Work list

2025

Zero businesses with engagement score <75%
Zero lost time injuries
Zero total recordable injury rate

25% of Key suppliers operate in closed loop with us by 2025
Pallet reuse 50% by 2020; 75% by 2025
CO2 from supply chain; down by 25% by 2025 vs 2015 baseline
Energy; Achieve 100% renewable energy use by 2025

25% increase in positive responses to wellbeing questions
AXA Health Age down by 5 years (2014 baseline)

2030

AXA Health Age down by 10 years (2014 baseline)
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2014/15 CSR SCORECARD
This scorecard provides an overview of our CSR targets and performance between 1 January 2014 and 31 December 2015. Comparative data is included
where available. Interactive data graphics are available online at saint-gobain.co.uk/CSR

TARGET
DATE

STATUS

2015

2014

New build and renovation reference exemplars
developed in residential and non-residential
sectors

2020

New

2
[underway]

1
[underway]

1.2 Sustainable
construction leader

55%+ score for leadership in sustainable
construction

2020

New

35%*

35%

1.3 Eco-innovation

150 colleagues trained by end 2015

2015

Achieved

168

142

1.4 Environmental
Product Declarations

% of products (by turnover) covered by verified
EPD’s - 82% by 2018

2018

New

70.8%*

1.5 Customer training in
sustainable buildings

250,000 hours (aggregate) of customer training
provided between 2013-2020

2020

On track

67,243*

48,574

4,000 students/apprentices trained each year
via Thistle College Partnership*

2020

New

3,800

4,000+

INDICATOR

TARGET

1.1 MultiComfort
Buildings

1.6 Construction
apprentices and
student training

Number of apprentices trained at
Saint-Gobain Academies

100% of sites ISO 14001 certified
2.1 Environmental
management systems

Replaced

2020

Concerned sites

1 New Build started in 2014 to complete
2016, 1 Renovation underway in 2015 to finish
September 2016
*Next Barometer planned for 2017
5
*only refers to construction materials
manufacturing businesses

NA

24

97.7%

96%

43,936

73

67%

98%

98%

96%

FSC certified

66%

72%

61%

PEFC/controlled wood soruces

2020

On track

32%

26%

35%

Due diligence, legally verified

1%

2%

2%

Reclaimed/recycled

0%

Limited knowledge

0%

1%

100% FSC pallet procurement

2015

Achieved

100%

100%

Establish process for measuring pallet re-use

2016

New

on track

NA
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*Includes 28,776 via Greenworks Academy and
38,467 via Saint-Gobain Technical Academies
*Delivered via online learning hub

67%

100% sustainable timber

NOTES EG SCOPE/TIME PERIOD/
INCLUDES/EXCLUDES

We now partner with 4 colleges nationally
to support delivery of Interior Systems
apprenticeships. 70 apprentices and 21 students
supported in 2015-16 academic year. SaintGobain Technical Academies now focus on
delivery of specialist upskilling programmes
(SUP) for qualifying candidates to NVQ Level
2. This is in support of the FIS 2020 strategy to
qualify circa 23,500 tradespeople in the sector
without a Level 2 qualification.

New

Retail sites

2.2 Raw materials

2013

2015 change in FSC/PEFC is due, in large
measure, to one major contract change from
a FSC to PEFC source

INDICATOR

TARGET
DATE

TARGET

2015

2014

2013

Behind

10,493

11,549

10,801

29312

30,759

34,747

Total water withdrawn [excl mines] (m3)

2,119,796

2,092,360

1,927,112

Water withdrawn: 7.3% increase on 2013
baseline

Total water discharged (m3)

947,954

955,895

929,969

2013 figure corrected and restated. 2015: 1.9%
increase on 2013 baseline

2,193,979

1,940,994

1,782,715

381,633

250,112

Conventional grid

35%

56%

63%

Low carbon electricity

65%

44%

37%

Zero production waste to landfill by 2020
2.3 Waste

2020

Total landfill (tonnes)*
Waste generated (tonnes)*
Reduce water use by 15% (2010 baseline)

2.4 Water

2% reduction in total energy use per annum
(2010 baseline) - A total of 15% reduction by 2025

2025

2025

New

2030

On track

2.5 Energy & carbon
2020 reduction in CO2 emissions (2013 baseline)

2025

2.8% decrease in 2015 vs 2013

Behind

Electricity consumption (MWh)
80% low carbon electricty sources

2.6 Environmental
Events (EVE1&2)

NOTES EG SCOPE/TIME PERIOD/
INCLUDES/EXCLUDES

STATUS

Total energy - gas and electricity - in MwH.
See footnote for more information on change
in scope.

This includes electricity purchased through our
Power Purchase Agreement. In 2015 this was
6% and in 2014 14%

New

Scope 1 direct: emissions from concerned
sites and SGBD sites (tonnes)

New

346,251

355,888

329,278

See footnote for more information on change
in scope.

Scope 1 direct: SGBD car and commercial
fleet (tonnes)

New

66,500

NA

NA

2015 is a baseline year, with the data available
for the first time.

Scope 2 indirect: purchased electricity
(tonnes)

New

180,330

135,310

NA

See footnote for more information on change
in scope.

Zero EVE 1 & 2

2020

New

EVE1

2020

On track

0

0

EVE2

2025

Behind

58

64

Assessment of species within 5 miles (100%)

2020

New

34

NA

% age of concerned sites

Action plans for concerned sites (100%)

2020

34

NA

% age of concerned sites

2.7 Biodiversity

KEY:

INVENT
SUSTAINABLE
BUILDINGS

LIMIT OUR
ENVIRONMENTAL
IMPACTS

An enlarged scope is in place for 2015 data,
covering both concerned manufacturing sites and
SGBD sites. 2013/2014 scope did not include SGBD
sites. SGBD were calculated using CRC 2014/15
conversion factors.

Scorecard continued on next page
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INDICATOR

3.1 Top Employer

TARGET
DATE

TARGET

STATUS

2015

2014

2013
Recognised

Top Employer recognition

2020

New

Recognised

Recognised

10 brands in Best Places to Work

2025

New

0

0

Zero businesses with engagement score <75%

2020

New

Awaiting
Data

12

100% of businesses with an absence level <2%

2020

13.3%
[2/15]

23.5%
[4/17]

85%

85%

14

Gender diversity*

Management female (target 30% by 2020)

2020

Non-management male
Non-management female
3.2 Diversity
BITC Diversity and Wellbeing Benchmark: gold

2022

BITC Opportunity Now: gold

87%

15%

15%

13%

82%

80%

83%

18%

20%

17%

New

Still
awaiting
result

Replaced

NA

Silver

Employees under 26

3.4 Wellbeing

Data for businesses that conducted a survey
that year

*UK only

Management male

3.3 Safety

NOTES EG SCOPE/TIME PERIOD/
INCLUDES/EXCLUDES

Business in the Community (BITC) has replaced
its Opportunity Now award programme with
the new Diveristy and Wellbeing Benchmark

11%

10%

Zero lost time injury rate (TF1)

2020

On track

1.4

1.1

7%
1.1

Zero total recordable incident rate (TF2)

2020

On track

2.8

2.7

6.8

25% increase in postive responses to wellbeing
questions (2014 baseline)

2020

New

88%

65%

AXA Health age down 5yrs (2014 base)

2020

New

43.1

43.6 yrs

AXA Health age down 10yrs (2014 base)

2030

New

43.1

43.6 yrs

157,264

147,000

137,899

Average training hours per employee

9.19

8.64

8.16

Total career moves

306

170

141*

10+

10

Employees undertaking training during the year
Total training hours
3.5 Training and career
development

3.6 Academic
partnerships

6 (min) university partnerships in key
knowledge areas

2018

New

Number of BES 6001 Responsible Sourcing
Certifications
4.1 Supply chain

4.2 Entrepreneurship
Foundation
4.2 Charity and
community

KEY:

100% Supplier Charter sign up*

3
2018

Site audits for suppliers identified as high risk

New

46%

NA

New

2

NA
NA

*Businesses > ¤100,000 + contracts and
identified as high risk

2015: CTD/Weber/PAM/British Gypsum/
Graham/Gibbs&Dandy/Delegation

2018

New

60%

Support 150 SMEs by 2020

2020

New

22

BITC Business Class relationship for every brand

2018

New

7*

6

£597,627

£402,373

ENCOURAGE EMPLOYEES’
PROFESSIONAL
GROWTH
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SUPPORT LOCAL
COMMUNITY
DEVELOPMENT

*2014/ 2015 data includes internal promotions;
moves between businesses; moves between
functions; international mobility. 2013 data
excludes promotions.

PAM, BG and Saint-Gobain Glass

Ecovadis audit completion rate - target 90%*

Total charitable donations via Together
Partnership

This includes formal face-to-face and e-learning.
A wide range of informal training activity is not
included here.

*Businesses > ¤100,000 + contracts

£194,616

SAINT-GOBAIN’S
INNOVATION
CENTRE IN
LONDON HAS
WELCOMED

15,125
VISITORS SINCE
OPENING IN 2013
AND HELD OVER
120 EVENTS ABOUT
SUSTAINABLE
BUILDING
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Saint-Gobain UK and Ireland
Saint-Gobain House,
Binley Business Park
Coventry CV3 2TT
Tel: +44 (0)24 7656 0700
Email: richard.halderthay@saint-gobain.com
twitter.com/SaintGobainUK
www.youtube.com/SaintGobainUKandI
www.saint-gobain.co.uk

Every care has been taken to ensure that the contents of this
publication are accurate but Saint-Gobain Limited and its
subsidiary companies do not accept responsibility for errors or for
information which is found to be misleading. Suggestions for or
descriptions of the end use or application of products or methods
of working are for information only and Saint-Gobain Limited
and its subsidiaries accept no liability in respect thereof. Before
using products supplied or manufactured by Saint-Gobain Limited
customers should satisfy themselves of their suitability.
Copyright © 2016 Saint-Gobain.
This document is printed on Cocoon Offset, an FSC certified
recycled paper (No. FSC-C021878) manufactured using 100% postconsumer recycled fibre. Printed with vegetable based inks by an
ISO14001 accredited company.
Designed and produced by Jask Creative: www.jaskcreative.co.uk

In 2015, Saint-Gobain celebrated its
350th Anniversary at Ecobuild 2015,
launching MultiComfort, it’s building
concept for comfortable, healthy
and efficient buildings

