Hannah Mistry I Marketing Executive

Tell us about your career at Saint-Gobain so far
I have been with Pasquill for two years now, starting as a Marketing
Assistant and progressing to Marketing Executive.

Tell us about your role
Pasquill is one of Saint-Gobain’s many brands. It is the leading supplier of
trussed rafters in the UK, with a national network of design and
manufacturing sites providing nationwide coverage with local knowledge
and service. I am involved in a variety of marketing activities to promote and
grow the business and this varies from day-to-day. My projects and tasks
extend through the whole marketing mix, including social media, website
management, content creation, design and videography. I also project
manage Pasquill’s internal magazine.

My advice to anyone would be to have an open
mind, good time management skills and a
‘can-do’ attitude

What made you want to work in your function and how did you start your
career in this?
My passion for marketing stemmed from my A-Level Business Studies,
especially the design and content creation, which I still enjoy to this day. I
decided to pursue a career by studying Business & Marketing at De
Montfort University. Once I completed my degree I searched for a graduate
marketing position and tried to gain experience through a work placement.
De Montfort University offered a post-graduate apprenticeship scheme,
that placed you in a company for several weeks to gain experience in your
chosen role. I feel this helped me gain the knowledge and experience
needed for my first role in marketing.

What advice would you give to someone hoping to start a
career in your profession?
Gain experience. Many organisations value this a lot. I would advise getting
some experience in your chosen role, whether it’s an internship,
apprenticeship, or an unpaid work experience week. Any opportunity of this
kind provides a way of getting your foot through the door - it can help as it
demonstrates your initiative and motivation.

What kind of skills and
characteristics do you need to
succeed in your role?
I would say it would be great to
have an open mind, good time
management skills and a ‘can-do’
attitude. Take any opportunity
that is thrown your way and get
out of your comfort zone.

Where do you see yourself in
five years’ time?
I can definitely see my career
progressing here at
Saint-Gobain. The business is
always changing and moving
forward and it allows its
employees to evolve and grow.

How has Saint-Gobain supported you to develop in your role?
With the support of my line manager, I have been able to complete my Level
4 CIM (Chartered Institute of Marketing) course and I am looking to start
Level 6 in the near future. Saint-Gobain has a number of training modules
available for all colleagues, even for developing your soft skills such as
communication and organisation for example. In my role, in particular, being
one of two in my team, I have been able to develop my knowledge and skills
across a variety of marketing activities. I am grateful for the support of
colleagues to help train and develop me in certain areas of my role.

No matter which business within

Saint-Gobain you work in we
collaborate and get to know each other

What challenges have you faced during your career and how have you
overcome these?
The biggest challenges for me are managing my workload and ensuring I
meet my deadlines. I have been able to work on these skills by completing
a module on Boost (Saint-Gobain’s online training) and through extra
training with my HR manager. I have spoken to others in the business to see
how they organise their tasks, and have trialled and adapted each way into
something that works for me. I’m still learning, but feel I have come a long
way since I started, thanks to the resources available to me
through Saint-Gobain.

What’s your favourite thing about working for Saint-Gobain?
We’re a big team! No matter which business within Saint-Gobain you work
in we collaborate and get to know each other. Everyone is open to sharing
their ideas and helping each other, no matter the business they are in.

For

women who are looking to enter the timber
go for it!

or construction industry, just

Do you think there’s a stereotype
attached to females working in
the construction industry?
I think there is a perception of the
construction industry being male
dominated. There are various roles
out there for everyone, regardless
of gender. Saint-Gobain offers
fantastic opportunities for women
and the scepticism about the
industry will quickly disappear for
anyone who enters a role at
Saint-Gobain.

Ahead of International Women’s
Day, what is the most important
message you want to send to
women thinking about their
careers?
For women who are looking to
enter the timber or construction
industry, just go for it! Don’t let
outdated views distract you. I
believe that women can thrive and
grow in any industry.

